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KPIs – HY 2021/2022

SALES RESULTS

Highest ever increase in sales of the AMBRA Group in the first half of the 

year. Sparkling wines, mainly DORATO, MUCHA SEKT and ZAREA, had the 

greatest impact on the dynamics of revenue growth equal to 20.2%. Sales in 

this category increased by 31.2%.

Sales revenue in the largest market of the Group's operations, i.e. in Poland, 

increased by 17.4%.

The increase in sales on overseas markets was even faster and amounted to 

22.9% in the Czech Republic and Slovakia and 24.1% in Romania (in local 

currencies).



KPIs – HY 2021/2022

FINANCIAL RESULTS AND SITUATION

Profitability of the gross margin on sales increased by 0.7 percentage 

point primarily as a result of an increased share of premium products. A 

slightly lower increase in profitability of gross profit on sales, by 0.2 

percentage point, was the result of increased marketing expenses.

Other operating expenses increased by 13.3%, mainly due to the 

continued wage pressure and price increases (rents, insurance, services, 

energy). The increase in salary costs was also due to higher provisions 

for performance-related bonuses.

EBIT amounted to PLN 74.3 million and was higher by PLN 16.1 million 

or 27.6%, mainly due to the dynamic increase in sales. The net profit 

attributable to owners of the parent company increased by 30.5% 

compared to the first half of the previous financial year, to PLN 45.7 

million and was the historically highest half-year net result of the AMBRA 

Group.

Net debt decreased by 25.9% compared to the end of the first half of 

the previous financial year.



Sales revenue per segment
(PLN million)

Poland
Increase in all product categories, 
primarily sparkling wines (DORATO), 
still wines (PORTADA, CONO SUR, 
WINIARNIA ZAMOJSKA), soft
beverages (PICCOLO), vodka and 
whisky (BACZEWSKI).

Czechia and Slovakia
Further increase of market shares of 
the MUCHA sparkling wines. 

Rumunia
Leader of sales: ZAREA – sparkling
wines and brandy.

% change in local currencies

Sales revenue up by PLN 78,3 
million (+20,2%)

+17,4% +22,9% +24,1%

Poland Czechia and 
Slovakia

Romania



Net profit attributable to owners of the parent
company
(PLN million)

Gross margin on sales
Higher profitability: larger share of 
premium products, sales prices increase
and lower trade marketing expenses
(promotion in points of sale).

Distribution and marketing expenses
Increase of marketing expenses. Higher
freight and storage prices.

Other expenses
Increase of utilities and external services 
prices, further wage pressure and higher
performance bonuses.

Gross 
margin on 

sales

Marketing, 
distribution

and promotion
expenses

Other
expenses

Net result on 
other

operating
activities

Net result on 
financial
activities

Income
tax

Non-
controlling 

interest

Net profit up by PLN 10,7 million
(+30,5%)



HY 2021/2022 HY 2020/2021 % change

Net sales revenue (outside the Group) 324,4 276,3 +17,4

Profit on sales 45,2 36,9 +22,5

EBIT 44,9 37,5 +19,5

Net profit 34,8 29,0 +20,1

Sales revenue increased by 17,4% - faster than the wine market in Poland, which grew by 4,1%.

Sparkling wines, primarily DORATO, still wines – PORTADA, CONO SUR, WINIARNIA ZAMOJSKA, 

PICCOLO soft beverages and BACZEWSKI vodka and whisky were the main sources of growth.

Sales to HoReCa more than doubled and reached a level similar to the period before the COVID-19 

pandemic.

CENTRUM WINA / DISTILLERS LIMITED stores grew by 12% like for like. 

EBIT grows slightly over sales revenue increase while operating expenses grow by 12,5%.

Operating segment - Poland
(PLN million)



Operating segment – Czechia and Slovakia
(PLN million)

HY 2021/2022 HY 2020/2021 % change

Net sales revenue (outside the Group) 58,8 44,9 +30,9

Profit on sales 10,8 7,0 +54,9

EBIT 10,4 7,1 +47,1

Net profit 8,1 5,4 +49,6

Increase of sales revenue in local currencies amounted to 22,9%. Very good sales results of the 

MUCHA SEKT sparkling wines constantly increasing its market share.

New acquisitions (distribution of fine wines and spirits) account for nearly 15% of the segment sales

and increase by 14%.

Higher profitability resulting from favourable CZK/EUR exchange rates.

Dynamic growth of EBIT thanks to relatively low costs of organizing sales in the Czech and Slovak 

markets.



HY 2021/2022 HY 2020/2021 % change

Net sales revenue (outside the Group) 82,6 66,3 +24,6

Profit on sales 19,6 14,0 +39,7

EBIT 19,2 13,8 +39,4

Net profit 16,1 11,6 +39,4

Increase of sales revenue in local currency amounted to 24,1%.

Increase in the share of the ZAREA sparkling wine and brandy supported by an advertising campaign -

advertising costs increase by PLN 0,9 million. 

Relatively lower dynamics of SANGE DE TAUR still wines. 

Dynamic growth of EBIT with operating costs growing by 15,4%. 

Operating segment - Romania
(PLN million)



31.12.2020 31.12.2021

Balance sheet
HY 2020/2021 / HY 2021/2022
(PLN million)

Increase in inventories by 19.6% and receivables by 22.1%, in 

line with sales growth rate.

Higher financing with trade liabilities than a year ago due to 

purchases and production later than in prior year.

Capital expenditure amounting to PLN 11.0 million - mainly 

investments in production facilities in Poland and Romania.

Net debt lower by PLN 14.0 million

Non-current
assets

Working capital Equity Net debt



Prospects 2022

Signs of deterioration in consumer sentiment and middle-class income.

Increases in prices of raw materials and services currently in progress of transferring

to major clients.

Sales price increases would not entirely cover the increase in the purchase cost.

Assessment of consumers' medium-term reaction to the price increases will be 

possible after Easter.

A visible decrease in the dynamics of alcohol sales already in the market data for 

December 2021.

The AMBRA portfolio is diversified in terms of price segments; mainstream brands 

may gain shares while premium products reduce.


