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KPIs - HY 2020/2021

Consolidated data (PLN million) 
HY 

2020/2021 
HY 

2019/2020 
% change 

Total sales volume (million average bottles a 0,75 L) 53,1 52,3 1,5% 

Sales volume - primary business activities and markets (million 
average bottles a 0,75 L) 

52,6 50,1 4,9% 

Total net sales revenue (after excise tax and customer bonuses) 387,6 365,5 6,0% 

Net sales revenue - primary business activities and markets (after 
excise tax and customer bonuses)1 

384,5 359,8 6,9% 

EBIT - reported / one-off adjusted 58,2 56,1 3,8% 

% margin 15,0% 15,3%   

Net profit attributable to owners of the parent company - reported / 
one-off adjusted 

35,0 34,3 2,0% 

Net cashflows from operating activities 17,8 (40,7) 143,9% 

Net liabilities from loans and borrowings (less cash) 54,0 84,0 -35,8% 

 



KPIs - HY 2020/2021

SALES RESULTS

Sales revenue increased by 6,9%, mainly due to the growth in 

the Czech, Slovak and Romanian markets. Organic sales growth 

amounted to 4,4%.

On the Polish market sales revenues increased by only 1,6%. The 

decrease in the sales dynamics as compared to the previous 

period resulted primarily from limitations in sales in the 

gastronomy and the reduced number of visitors to shopping 

malls.

On foreign markets sales growth dynamics amounted to 46,0% in 

Czechia and Slovakia (organic growth of 25,7%) and 7,9% in 

Romania (in local currencies.



KPIs - HY 2020/2021

FINANCIAL RESULTS AND STANDING

Profitability of margin on sales in the first half 2020/2021 decreased by 

1,8 percentage points, mainly due to the higher EUR / PLN exchange 

rate and the change in the sales structure. The gross profit margin on 

sales remained at a similar level as in the comparable period of the 

previous financial year due to lower marketing expenses by PLN 5,2 

million.

Operating expenses (salaries, depreciation and other expenses) 

increased by PLN 6,5 million or 8,9% (of which PLN 1,5 million resulted 

from the effect of acquisitions in the prior year). EBIT was higher by PLN 

2,1 million or 3,8% and amounted to PLN 58,2 million.

Net profit for the first half 2020/2021 amounted to PLN 45,6 million and 

was higher by 5,0%, and net profit attributable to owners of the parent 

company amounted to PLN 35,0 million and increased by 2,0% as 

compared to the corresponding the period of the previous financial year. 

The decrease in debt by 35,8% resulted from lower level of inventories 

as compared to the end of the previous financial year.



Net sales revenue – primary business activities
and markets
(PLN million)

Poland
Increase of sales revenue below the 
wine market primarily resulting from 
limitations in HoReCa activities due to 
the COVID-19 pandemic. Still wines
had the best sales results. 

Czechia and Slovakia
Further development of the NÁŠ SAD 
fruit wines as well as sparkling wines.

Rumunia
Dynamic increase of the SANGE DE 
TAUR still wines and the ZAREA 
brandy.

Increase of net sales revenue by 
PLN 24,7 mln zł (+6,9%)



Net profit attributable to owners of the parent
company
(PLN million)

Gross margin
Decrease of gross margin
profitability primarily due to 
PLN/EUR exchange rate.

Distribution and marketing expenses
Lower marketing expenses.

Other expenses
Higher payroll expenses primarily as 
a result of acquisitions in Czechia as 
well as new wine stores.

Increase of net profit by PLN 0,7 
million (+2,0%)



Operating segment – Poland (PLN million)

HY 2020/2021 HY 2019/2020 % change

Net sales revenue (primary business activities and markets) 275,4 271,0 +1,6

Gross profit on sales 97,9 96,4 +1,6

EBIT 37,5 39,2 -4,3

Net profit 29,0 30,2 -4,1

Increase of sales revenue below the wine market resulting from limitations of sales in HoReCa and 

less numerous visits in shopping malls due to the COVID-19 pandemic.

Still wines, such as FRESCO, PORTADA and CONO SUR were the main source of sales increase. Sales 

of sparkling wines dropped in HY 2020/2021.

Lower marketing expenses compensated for the decrease in profitability of gross margin resulting

from the adverse EUR/PLN exchange rates.

Increase of operating expenses resulted primarily from higher payroll expenses and new wine stores 

opened in HY 2020/2021.  



Operating segment – Czechia and Slovakia (PLN million)

HY 2020/2021 HY 2019/2020 % change

Net sales revenue (third parties) 44,6 30,3 +47,4

Gross profit on sales 12,3 9,0 +37,3

EBIT 7,1 5,7 +24,3

Net profit 5,4 4,4 +23,8

Increase of sales revenue growth rate (increase of sales revenue in local currencies amounted to 

46,0%). Very good sales results of the NÁŠ SAD fruit wines as well as sparkling wines.

Increase of sales revenue resulted also from acquisitions of Gurmetum s.r.o. and Euro Center Trade 

s.r.o. in the previous year. Increase of ex-acqusition sales amounted to 25,7%.

Slightly lower profitability of sales and net profit.



Operating segment – Romania (PLN million)

HY 2020/2021 HY 2019/2020 % change

Net sales revenue (third parties) 64,3 58,5 +10,1

Gross profit on sales 26,9 23,5 +14,4

EBIT 13,8 11,3 +22,5

Net profit 11,6 9,1 +26,4

Increase of sales revenue in local currency amounted to 7,9%.

The stil wine SANGE DE TAUR acquired in 2019 had the most significant impact on increase of sales. 

Very good sales results of the ZAREA brandy. 

Lower marketing expenses and lower increase of payroll expenses as compared with previous periods

positively affected profits.



Balance sheet
HY 2015/2016–2020/2021 

Net debt lower by PLN 30 million
(-35,8%)

Non-current assets (excl. IFRS 
16 – right-of-use assets)
Additions of PLN 6,2 million

Working capital
Lower inventory and receivables
(optimization of stock, faster
receivable payments)

Net debt (excl. IFRS 16)
Lower investments and 
optimization of working capital
resulted in the lowest ever net 
debt as at December 31. 



After the first wave of the COVID-19 pandemic, which resulted in a 6,0% 

decrease in sales in the last quarter of the 2019/2020 fiscal year, sales 

started to grow again in HY 2020/2021 fiscal year, reaching a dynamics of 

6,9% (including a 4,4% ex-acquisition increase).

In HY 2020/2021 sales to gastronomy were much lower than in the 

corresponding period of the previous year. A significant part of restaurants

remained closed, and the remaining ones decreased the scale of their 

activity.

Wine stores operated with reduced attendance in shopping malls, achieving 

the y/y decline in Like-for-Like sales. In HY 2020/2021, two new stores were 

opened outside shopping malls and two in shopping malls: Posnania and 

Galeria Pomorska in Bydgoszcz. Currently, the CENTRUM WINA / DISTILLERS 

LIMITED chain consists of 34 stores.

In the coming periods the impact of the pandemic will mainly concern the 

reduction of sales to gastronomy and reduced orders related to events. The 

pandemic may also bring about a general deterioration of the economic 

situation and consumer sentiment, and consequently adversely affect 

consumer purchases in other distribution channels. The scale of this impact 

is currently difficult to estimate.

Effect of COVID-19 on AMBRA


