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KPIs – Q3 2019/2020

* Adjusted data (sales revenue to third parties in primary markets)



KPIs – Q3 2019/2020

SALES RESULTS

In Q3 2019/2020, sales increased in all markets of the AMBRA 

Group operations. Sales revenue in the primary markets grew by 

11,1%, faster than sales volume, which increased by 10,0%. 

Adjusted growth amounted to 7,2% (excluding acquisitions in 

Romania and the Czech Republic).

In March 2020, the SARS-CoV-2 coronavirus epidemic significantly 

reduced sales in premium distribution channels, i.e. in 

gastronomy supplies (HoReCa) and in the CENTRUM WINA / 

DISTILLERS LIMITED stores – share of these channels represents

approx. 15% of total sales revenue of the Group.

Sales revenue in the Polish market increased by 8,2%. The 

fastest growth was noted in the soft beverages for children – very 

good dynamic of the PICCOLO sales resulting from its relaunch 

and the introduction of a new innovative packaging. The sale of 

spirits also increased above average.

Sales in the Czech Republic and Slovakia increased by 9,5% and 

in Romania by 48,1% (in local currencies). SANGE DE TAUR in 

Romania and Vino-Klub.cz in the Czech Republic had a significant 

impact on sales growth.



KPIs – Q3 2019/2020

FINANCIAL RESULTS AND SITUATION

In Q3 2019/2020 profitability of the sales margin decreased by 

1,4 percentage points. This decrease was entirely due to foreign 

exchange rate losses on the valuation of liabilities denominated in 

foreign currency recognized as an increase in the purchase cost. 

Profitability of gross profit on sales dropped by 2,6 percentage 

points due to marketing and distribution costs higher by PLN 1,9 

million.

The increase in payroll, depreciation and other operating 

expenses amounted to 7,6% or PLN 2,6 million. Faster rate of 

increase in costs was mainly due to wage pressure in Romania 

and consolidation of Vino-Klub.cz in the Czech Republic.

EBIT was negative in Q3 2019.2020 and amounted to PLN 1,2 

million as compared with positive EBIT of PLN 1,6 million in prior 

year. 



KPIs – Q3 2019/2020

FINANCIAL RESULTS AND SITUATION

Net loss attributable to owners of the parent company in the 

amounted of PLN 2,5 million was higher by PLN 2,3 million as 

compared with prior year. Apart from the lower EBIT, the net loss 

was also affected by financial costs - foreign exchange losses in 

the amount of PLN 1,3 million from the valuation of liabilities due 

to rights-of-use assets (IFRS 16).

AMBRA Group net debt amounted to PLN 27,9 million and was 

higher by PLN 28,7 million than a year ago. The increase in debt 

was mainly due to higher levels of inventories and investments.



Sales revenue per market (PLN million)

Poland
Further growth of PICCOLO, FRESCO and 
PORTADA; PLISKA brandy; BACZEWSKI 
vodka and whisky as well premium spirits in 
the DISTILLERS LIMITED stores.

Czech Republic and Slovakia
Very good results of the NÁŠ SAD fruit
wines; sparkling wines and still wines in 
Vino-Klub.cz s.r.o. acquired in 2019.

Romania
Increase of sales of the ZAREA brandy and 
the SANGE DE TAUR still wines (brand
acquired in 2019).

Increase of sales by PLN 7,5 
milion or 7,5%

99,4

106,9

+3,5

+0,9

+3,1

Q3 2018/2019 Poland Czech Republic +
Slovakia

Romania Q3 2019/2020



Net profit/loss (PLN million)

Margin on sales
Foreign exchange losses from 
valuation of purchases liabilities in 
the amount of PLN -1,9 million
affected adversely profitability of 
margin on sales by 1,4 percentage
points.

Distribution and marketing 
expenses
Increase as a result of higher
labour costs and higher marketing 
support for WINIARNIA ZAMOJSKA, 
FRESCO and PICCOLO.

Other expenses
Higher payroll expenses in Romania 
resulting from persistent wage
pressure.

Financial expenses
Valuation of lease liabilities – IFRS 
16 (PLN -1,3 million).



Operating segment – Poland
(PLN million)

Q3 2019/2020 Q3 2018/2019 % change

Net sales revenue (third parties) * 86,8 80,3 +8,2

Profit/(loss) on sales -0,4 1,9 -122,0

EBIT -0,1 2,4 -105,4

Net profit/(loss) -0,8 1,5 -153,0

* Adjusted by export sales (mainly goods outside primary business activities of the AMBRA Group

In spite of the COVID-19 negative influence sales revenue increased by 8,2% - faster than Polish wine

market (its growth rate amounted to 6,8% in this period).

Soft drinks, spirits and still wines were main sales drivers – PICCOLO, PLISKA brandy, BACZEWSKI 

vodka and whisky, FRESCO and PORTADA still wines were leaders of sales.

COVID-19 pandemic had a significant impact on sales limitation in premium distribution channels –

HoReCa and CENTRUM WINA /  DISTILLERS LIMITED retail stores.

Very good development of PICCOLO sales as a result of relaunch of the brand and a new innovative

packaging.

Lower profitability as a result of higher distribution costs and increased marketing expenses to suport

WINIARNIA ZAMOJSKA, FRESCO and PICCOLO brands. 



Operating segment – Czech Republic + Slovakia
(PLN million)

Q3 2019/2020 Q3 2018/2019 % change

Net sales revenue (third parties) 9,2 8,3 +10,8

Profit on sales 0,9 1,1 -19,4

EBIT 0,9 1,1 -19,0

Net profit 0,4 0,9 -53,6

The increase in sales dynamics was slightly lower than in previous quarters (9,5% in local currency). 

It was mainly due to good sales results of NÁŠ SAD fruit wines, sparkling wines and the ROBBY 

BUBBLE soft drinks for children.

The increase in sales of still wines was also influenced by last year's acquisition of Vino-Klub.cz s.r.o.  

Slightly lower sales profitability, EBIT and net profit.



Operating segment – Romania
(PLN million)

Q3 2019/2020 Q3 2018/2019 % change

Net sales revenue (thid parties) 9,8 6,6 +49,1

Loss on sales -2,0 -1,9 -6,6

EBIT -1,9 -1,8 -2,3

Net loss -1,7 -1,6 -5,0

Again, the most dynamic segment of the AMBRA Group - increase in sales revenues in local currency 

amounted to 48,1% in the third quarter of 2019/2020.

High sales dynamics mainly due to the SANGE DE TAUR brand acquired in July 2019. Organic growth 

was 9,5% and was generated primarily in the categories of brandy, as well as liqueurs and cocktails.

Higher wage costs related to persistent wage pressure had an impact on the loss in the Romanian 

segment.



The COVID-19 pandemic has begun to affect sales and results of the 

AMBRA Group since mid-March 2020. The closure of restaurants and 

many retail outlets resulted in a significant reduction in sales in 

premium distribution channels - HoReCa and the CENTRUM WINA / 

DISTILLERS LIMITED retail stores.

Sales in these distribution channels account for around 15% of total 

sales of the AMBRA Group.

Most stores were re-opened by May 8, 2020.

Currently, actions are underway to reduce the negative impact of 

the COVID-19 pandemic in the CENTRUM WINA / DISTILLERS 

LIMITED retail stores by renegotiating lease agreements and closing 

some branches in the least profitable locations.

In the short and medium term, pandemic restrictions and 

deterioration of the economic situation and consumer sentiments will 

negatively impact purchases of the AMBRA Group products, while 

the scale of the impact of the COVID-19 pandemic on reducing 

consumption and sales is currently difficult to estimate due to rapidly 

changing circumstances.

COVID-19 impact
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